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I am a father of two little girls, serial entrepreneur, US Navy Veteran,

and digital recon strategist.

I have been building web development, providing SEO services,

keyword analysis, competition analysis, and consulting for over a

decade and a half. I have worked with clients such as Ford Motor

Company, CCL Ind., Mindful Guidance, AJ Rivera and Apryl Beverly.

I own one19media where we provide services such as Web

Development, SEO, Social Media Marketing, Funnel Creation, and

Training.

I also an a co-owner of VetBrandingLabs.com, that provides a

number of online service to US Veterans and Veteran owned

businesses.

About Jake
CEO one19media, Digital Recon Strategist
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Landing Page Secrets

LeadPage Demo

Anatomy of a successful landing page

Builder All Demo
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Anatomy of a Landing 

Page
5 MUST have core elements

Your Unique Selling Proposition – main headline, 

supporting headline, reinforcement, powerful 

closing

Hero Shot – A great image of you or your

product professionally done or a video.  Video is 

a better choice.

Social Proof – People need to know they are not 

the first ones to jump on board with you.  Make 

sure you have EPIC testimonials for your landing 

page.  DO NOT EVER USE FAKE ONES!!!

Benefits of Your Offering – Bullet points are a 

great way to get this across.  Focus on BENEFITS 

first and features second. 

Single Conversion Goal – Your Call-To-Action
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Unique Selling Proposition 
Poor Example and Why

Vague Headline
Conveys little value proposition, but not a unique value

No Bullet Points
Very small text and hard to read blocks of text

Wasted Space
J.D. Power and discount wastes all the space.
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Unique Selling Proposition 
Perfect Example and Why

Clear, Concise Headline
Convey the USP

Graphically Pleasing Bullet Points
Conveys benefits and what makes them different

Above The Fold
A prominent and influential USP at the top
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Headshot Hero Image
Understanding what makes a good Hero Image

Design For Contrast

Consider Different Screen Size

Consider Using Illustrations

Use Only Relevant Images

Make The Image Your Centerpiece

Use Persuasive Images

Emphasis Call to Action Buttons
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Builder All

The Most Complete & Easy to Use Digital 

Marketing Platform on The Planet

Create SMART Websites, Automate Email 

Campaigns, Build Sales Funnels and Much MORE

• Get More Traffic

• Capture & Manage More Leads

• Automate Relationship and Processes

• Sell Much More!

1. Drag & Drop Site builder

2. Professional Email Marketing Platform

3. Easily Build Landing Pages

4. Tools to Drive Traffic and Grow Your Business

5. Hundreds of Training Videos

http://office.builderall.com/us/franchise/share/136312

Get Builder All

http://office.builderall.com/us/franchise/share/136312
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LeadPages

• Get an easy birds-eye view of all your landing pages.

• Hosts landing pages via Leadpages servers which can 

reduce load on your hosting environment.

• Template marketplace giving you access to a huge 

selection of extra templates (payment required).

• Split testing functionality (only on Pro & Advanced plans).

• Simple landing page editor.

• New drag & drop page builder with some new 

templates that weren’t available with their standard 

page builder.

• Leadlinks feature allows people to join your list by 

clicking a single link (only on Pro & Advanced plans).

• Leaddigits feature allows people to join your list via 

text messages (only on Pro & Advanced plans).

• Sub-accounts available on Advanced plans.Get LeadPages

https://tinyurl.com/ycfbvllw
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BONUS

I have had the pleasure of working with Apyrl for a few years now and I know how much she values every 

student she has.  As a bonus I would like to extend an offer to you to have a private one on one 30-minute 

coaching call with you to help you get your Landing Page up and running. 

Use this link:  https://calendly.com/jake-one19media/apryl-bonus/09-14-2017

Hope to speak to you soon.

Jake McCluskey

https://calendly.com/jake-one19media/apryl-bonus/09-14-2017

