
 
SOCIAL MEDIA POST STYLE GUIDANCE  

 
Which of these posts are you most likely to respond to? 
 
POST #1 
 

 
 
POST #2 
 

 



 
Now, I’ve shared my posts and these two posts because I want you to know this: 
 
The size of your audience is less important than how you engage with the people who are there. 
 
Yes, you see influencers getting tens of thousands of hearts and likes on their posts, but what 
I’m sharing today ain’t about a popularity contest … it’s about profits. 
 
And with that, let’s get to these templates and social media prompts to get the party started on your 
social media platforms.  
 
  



 
THE INTRODUCTION POST 
 
Don’t be so cocky to think everybody on your social media platform knows what you offer. You 
have to remind them. When you’re growing your audience, share a post like this about once a 
month. If you already have a sizable audience that’s not growing as rapidly, share it every 60 to 
90 days. 
 
Be sure to use your voice so it sounds natural to YOU!  
 
[FOR PRODUCT AND SERVICE PROVIDERS] 
 
Yessss, I appreciate you for strolling up on my social media corner. Please allow me to 
reintroduce myself … 
 
[Insert your core sales message intro] 
 
  



 
THE Q&A ENGAGEMENT POST 
 
Use this post to find out likes, dislikes, viewpoints, concerns and struggles of your target audience. 
Always include a C option (as shown below) so they can feel free to give an alternative opinion.  
 
[FOR PRODUCT AND SERVICE PROVIDERS] 
 
Soooo, my [hubby, bestie …whomever] are having a debate and this thang has gone on long 
enough … please help me settle this so I can get back to [insert your zone of genius]. 
 
Now, my bestie believes [insert opposing opinion], but I’m not with that. 
 
You see, I think [insert your opinion]. 
 
What do you think? 
 

A. High five to the bestie, she’s RIGHT. 
B. Nawww, the bestie is WRONG on this one. 
C. Other _______. 

 
Please share your response in the comments. I soooo appreciate your help in ending this debate! 
 
  



 
THE TESTIMONIAL POST 
 
While sharing a screenshot of the client testimonial will certainly work, I get more engagement 
and DMs for service requests when I spice it up a bit like this: 
 

 
 
The key here is to use the post image to tell the “guts” of the client win and then reserve the caption 
for a confidence-fueled call to action. So the caption goes like this: 
 
[FOR SERVICE PROVIDERS] 
 
Still questioning whether [your zone of genius] matters? Read the image one more time and 
then DM me the word “X” [insert a word relevant to your offerings] so I can add you to my list 



 
of superstars. 
 
[FOR PRODUCTS] 
 
Share a client review or a pic of the product. 
 
Yesss, [insert buyer name] was stuntin’ in this [describe the product] at the [where she wore/used 
the product]. I have a few more left in inventory. Now, whose name should I put on them so you 
can stunt like [insert buyer’s name]? 
  



 
THE STRAIGHT-UP SALES PITCH POST 
 
Now, because the point is to be social, you want to make sure you use stories to sell, but you also 
want to sprinkle in some straight-up sales pitches. Now, these will likely get far less engagement 
in the form of hearts, likes and so on, but when you do it right, it’ll have folks smacking the links 
in your bio or sliding up in your DM. 
 
Here’s an example: 
 

 
  
And here’s the template for this: 
 
[FOR SERVICE PROVIDERS] 
 
I know ya’ll gotta be exhausted from [what the audience is wasting time on]. You want to [big 



 
audience goal like grow your business] so you can [insert reason achieving the big goal will 
transform their existing situation … make more money, spend more time with family and so 
on]. Let me help you with that. Stroll on over to the link in my bio so you can start [doing what 
they’ve been trying but are failing to do] once and for all. 
 
[FOR PRODUCTS] 
 
You want to rock [what you sell] that reps all of you – your style, your beliefs, your vibe – all 
that. The problem is you’re not getting that at the department stores. Well, it’s really NOT a 
problem because I have what you need right here. All you gotta do is click the link in my bio 
and try NOT to lose your mind because we have some pieces you’re gonna LOVE. Trust me. 
 
 


