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CLOSET HOURS CRITIQUES - JUNE 4, 2020

[KERRY — REVIEW #1 - BOOK LANDING PAGE]

https://graceinseason.com

Overall, the landing page is great! Here are our suggestions:

1. Be consistent with your text, seven vs. 7, road map vs. roadmap.

2. The buttons at the top are confusing. If I order the book, don’t I also want
the free bonuses?

3. You need quotes around Hello My Name is Grace so the wording is not
confusing.

4. What is the timer counting down?

5. You need a subheading to intro you, something like Meet the Author.

[KERRY — REVIEW #2 — PROFILE]

https://graceinseason.com

The writing is good, but it’s not clear. Never start a profile with hello. Every
framework mentions the importance of headlines/subheadings.

Try writing in everyday language exactly what you do for your audience. Use their
language — what do they say they struggle with. I’'m guessing no one has ever said,
I struggle with structuring for perpetual growth.”

Why do they need this clear path, what’s the results and solutions you create? Why
do they care about the things you say you can do? What’s the desired outcome?



[KERRY — REVIEW #3 — BIO]

https://graceinseason.com

Excellent job on your bios. They’re clear and direct. Use this same style of direct
writing to rework your profile. The only thing missing are links — the calls to
action.

SHORT BIO

i G e e ¢ s o o i G o o ) e gy ) 0 8

also find her coordinating the next game night, chowing down at the local taco truck and Seeall
laughing A LOT in sunny South Florida.

LONGER BIO

Kerry Burke is an anointed millennial whose voice spans generations. At the invitation of

Christ as Lord of her life. At this time, Kerry started serving in her local church, and as her
relationship with the Lord grew, her unique giftings became unquestionably apparent.

While her Pentecostal roots bring a lively tone to her messages and workshops, it is her love for .-
Jesus and the truth of God’s Word that rings loud and clear. Kerry doesn’t just preach the Word, .- o

strategies to tap into God’s sustaining power. AL

Kerry is the author of Hello, My Name is Grace and co-author of the 21-day prayer devotionals, -




[CHYLA — PODCAST EMAIL]

The email was clear, it just needed more meat to make it persuasive. Always
remember to tell WHY people need the info you’re sharing. Always make it about
them.

Let me be straight with you: Launching CNRG _when | did wasn't my smartest move. e

You see, | started my business after moving to a new city in a new state with no business network or

there was a LOT [ didn't know about running a business like: ~~~~~~ """ 77T TTTTTTTTTTTTTT AT
e Should | file my own [do you mean personal?] tax return? Sl
e What [type/specific, i.e., technology] systems do | need? .
e How do | lead and manage the people I'll need to hire in my business? -
e How do | get people to talk about money? [Money for donations? Grants? Funding? Specifics .

would help here. Don’t be afraid to ask a few questions about money, because for nonprofits,

money means a lot.]

And luckily, after turning my mistakes into [essons, I'm now ableto help ambitious goal gefters like you ~ = Ti:';'.:' o
get the answers you need (all without busting your budget to do it). NG ~e
Have questions about XXXXX? Tune in for the XX Podcast and get my unfiltered, straightforward =~~~ ~ B by
strategiesforlg@:. === o G o Y

Listen here: \‘\ \‘,
-. A & === .. _ __ _ B

Here’s the breakdown from an AIDA perspective:

ATTENTION: The subject line needs to be more about the reader. Everybody
gives away free advice, but why do I want yours?

INTEREST: Boost interest by tying your info to your audience’s specific need or
quest for knowledge.

DESIRE: Create an open gap between where they are and where they want to be to
boost the desire for what you’re offering.

ACTION: Close with a strong call to action.



