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VIBE CHECK … WHAT’S YOUR CONTENT 
LOOKING LIKE?

HOW MANY TIMES PER WEEK DO YOU POST ON SOCIAL MEDIA?
DROP THE NUMBER IN THE COMMENTS. 

HOW MANY DAYS PER WEEK DO YOU EMAIL YOUR LIST?
DROP THE NUMBER IN THE COMMENTS.

ARE YOU GETTING SALES FROM YOUR WEBSITE?
DROP Y OR N IN THE COMMENTS.

THE MILLION-DOLLAR WORD STYLIST WITH CLIENTS 
WHO HAVE MADE OVER $22 MILLION DOLLARS

CLIENTS HAVE USED MY WRITING STRATEGIES TO BOOST 
THEIR SOCIAL INFLUENCE, EMAIL MARKETING 

CONVERSIONS AND WEBSITE SALES

I GET ”HIGH” OFF MY OWN SUPPLY J

WHO AM I AND WHY 
SHOULD YOU LISTEN TO ME?

I HAVE A COUPLE OF DEGREES AND 
NEARLY 20 YEARS OF COPYWRITING EXPERIENCE

I AM A 2X BESTSELLING AUTHOR

I AM THE FOUNDER OF THE FIRST, FEMALE-OWNED, FLAT-RATE 
ONLINE SALES WRITING AGENCY

ANNNND MY AGENCY SERVES A LONG LIST OF WELL-PAID ENTREPRENEURS 
(MANY OF WHOM YOU KNOW AND LOVE) LIKE … 

WHO AM I AND WHY 
SHOULD YOU LISTEN TO ME?
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WHY ARE YOU HERE TONIGHT?

TO GET THE INSIDE SCOOP ON HOW TO WRITE SOCIAL MEDIA POSTS 
THAT ENGAGE AND ENTICE YOUR FOLLOWERS/FANS.

TO CRACK THE CODE ON WHAT TO WRITE TO 
GET GREAT RESULTS FROM INFLUENCER ADS.

TO FIND OUT HOW TO CREATE EMAILS THAT CONVERT.

TO DISCOVER HOW TO CRAFT WEBSITE COPY THAT PULLS IN SALES.

NOW, FIRST THING’S FIRST …

COPYWRITING IS THE ART OF HAVING 
A SALES CONVERSATION IN WRITING.

”COPY” IS THE NAME OF THE WORDS USED TO PROMOTE, 
MARKET AND SELL YOUR PRODUCTS AND SERVICES.

WE DO NOT HANDLE COPYRIGHTS. 
YOU NEED A LAWYER FOR THAT. 

FACT: THE “RIGHT 
WORDS” CAN BOOST 

SALES BY 113% !
"""

THE KEY TO USING CONTENT 
TO INCREASE SALES …!
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YOU SEE, A LOT OF PEOPLE THINK THAT IF 
THEY COULD JUST GET 10,000 FOLLOWERS 

OR 100,000 FOLLOWERS, BUSINESS WOULD 
BE BOOMING, BUUUUT THE REALITY IS …

IF YOU CAN’T SELL 
TO 1,000 PEOPLE 
RIGHT NOW, YOU 

WON’T BE ABLE TO 
SELL TO 10,000 OR 

100,000 !
"""

SO, HERE’S THE INSIDE SCOOP ON HOW TO 
WRITE SOCIAL MEDIA POSTS THAT ENGAGE 

AND ENTICE YOUR FOLLOWERS/FANS …
STEP #1: DEFINE THE GOAL OF YOUR POST –

ALWAYS POST WITH A PURPOSE  
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STEP #2: IDENTIFY WHAT YOU WANT 
PEOPLE TO DO – YOU SHOULD HAVE A CALL 

TO ACTION FOR EVERY POST

STEP #3: CREATE SHARE-WORTHY, 
PERSONALITY-INFUSED CONTENT

STEAL THESE 2 SOCIAL SELLING 
POST FRAMEWORKS …

FRAMEWORK #1: ENGAGE BY 
SHOWCASING YOUR PERSONALITY 
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I DON’T KNOW WHO NEEDS TO HEAR THIS BUT … 
[PERSONABLE/RELATABLE STATEMENT]

AGREE? DROP [EMOJI/WORD] IN THE COMMENTS AND 
SHARE. 

P.S. NEED SOME HELP WITH XYZ? CLICK MY LINK IN BIO.

FRAMEWORK #1: POST TEMPLATE

FRAMEWORK #2: EDUCATE
BY SOFT TEACHING
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[ASK INTRIGUING QUESTION RELATED TO YOUR TIP.]

BEFORE I ANSWER, PLEASE ALLOW ME TO INTRODUCE 
MYSELF … [ONE-SENTENCE INTRO]

[ANSWER THE QUESTION]

NOW, THAT’S ONLY A SMALL PART OF THE INFO YOU NEED 
TO XYZ, SO FOLLOW ME/HIT ME UP AT [WEBSITE] FOR THE 
FULL SCOOP.

FRAMEWORK #2: VIDEO SCRIPT

USE BIGVU.TV AS A 
TELEPROMPTER IF 

YOU STRUGGLE 
WITH RECORDING 

SHORT VIDEOS!!!

LET’S GET TO CRACKING THE CODE ON 
INFLUENCER ADS …
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I LOVE LONG-FORM CAPTIONS BUUUT 
SHORT CAPTIONS WORK BEST FOR 

INFLUENCER ADS

FOLLOW @________. SHE/HE DROPS FREE TIPS AND STRATEGIES ON 
___________. FOLLOW NAME, TITLE @________ NOW. 

EASY INFLUENCER AD SCRIPT

ANNND HERE’S THE 
WORD ON HOW TO 

CREATE EMAILS THAT 
GET RESULTS …
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DON’T MAKE YOUR 
EMAIL AND OFFER 

FIGHT EACH OTHER. 
WE LIKE PEACE, 

MONEY AND 
BLESSINGS!

"""

IF YOU WANT TO 
MAKE MONEY, YOUR 

EMAILS SHOULD 
ENTERTAIN, EDUCATE 

AND ENGAGE 

ENTERTAIN
CURRENT EVENTS/NEWS HEADLINES

TV SHOWS YOU WATCH

EVERYDAY LIFE

SPOUSE/PETS/KIDS/FAMILY/FRIENDS

EDUCATE
ANGLE YOUR STORY SO IT TEACHES YOUR 

AUDIENCE THE WHAT OF A SPECIFIC TOPIC AND 
HIGHLIGHTS THE DANGERS OF THE WRONG 
METHOD, WRONG RESOURCE OR WRONG 

EXECUTION.
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ENGAGE
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INTRODUCE A BETTER WAY AND PRESENT THE 
”BETTER WAY” AS THE ONLY WAY TO 

IMMEDIATELY OVERCOME THEIR STRUGGLES.

ENTERTAIN EDUCATE

ENGAGE

OBAMA USED IT …
MOST OF THE $690 MILLION RAISED DURING 

THE CAMPAIGN CAME FROM 
FUNDRAISING EMAILS

THEY FAMOUSLY USED A CASUAL, 
CONVERSATIONAL TONE IN SUBJECT LINES
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FOUNDER OF CD 
BABY USED IT …

THIS VIRAL EMAIL (SENT WITH EVERY ORDER) 
CREATED THOUSANDS OF NEW CUSTOMERS

ALL BECAUSE THE PERSONAL TOUCH 
RESONATED WITH SO MANY PEOPLE

TORI USED IT …

AFTER EMAILING A TARGETED EMAIL TO 
INDUSTRY PEOPLE AND PROSPECTIVE BUYERS, 

TORI HAD 2 CASH OFFERS IN LESS THAN 10 
DAYS AND SOLD THE UNIT FOR $1.9 MILLION

I USE IT …
THIS EMAIL HIT AN OPEN RATE OF 55.8% AND 
HELPED SELL OUT MY 3-WEEK W.E.R.K. YOUR 

WEBSITE WERKSHOP

ALL WHILE GURUS ARE CLAIMING EMAIL IS 
DEAD, I’M STILL HITTING ABNORMALLY HIGH 

OPEN AND CLICKTHROUGH RATES

ALL BECAUSE OF MY 3-POINT PROCESS

AND NOW FOR WEBSITE COPY …
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FIRST THINGS FIRST

EVERY PAGE OF WEBSITE COPY 
REQUIRES A DIFFERENT WRITING 

FRAMEWORK AND WHILE WE WON’T 
HAVE TIME TO GO THROUGH THEM 

ALL, I’LL TOUCH ON 1 AND LEAVE YOU 
WITH A RESOURCE YOU CAN USE FOR 

THE REST.

HOME PAGE

PROMISE STATEMENT

BODY COPY

CALL TO ACTION


